
More petroleum marketers and c-store operators are benefit-
ing from cutting-edge technology in the form of innovative apps 
that handle everything from geo-location, on-site promotions, 
safety inspections, Sales improvements, marketing automation 
to instant proposals and invoices.

Would you put a billboard on a lonely, less-traveled road? NO, of 
course not! You’d put it on a busy road, and these digital plat-
forms are, in essence, the busy roads of 2017 and beyond.
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